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Closing the Customer Feedback Loop for Product Creation

5 - Product Goes In Store.

1 - Pull in insights at key

/ alignment moments.
Set strategy.

4 - Stakeholder
assortment feedback.

3 - Continuous feedback;
iterations on product before

assortment lock. \ 2 - Collaborate with
consumers during design
and development.

* Stakeholders include brand ambassadors,
regional merchants and sales teams.
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